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ePost 

Communication platform
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The digital communication market is growing 26% - Swiss Post today serves secure formal

B2B and B2C communication, as soon as informal communication becomes more relevant

GDP

letters
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Where it all started in 2021



Die Schweizerische Post – ePost Kommunikationsplattform 9

The volume of letters has been declining 

for years because the nature of 

communication is also changing in the 

B2B and B2C sectors. 

Communication is becoming faster and 

more informal. At the same time, 

compliance requirements are increasing, 

which means that companies are 

sometimes using undesirable means of 

communication (e.g. WhatsApp). 

Employees/customers want to bring 

convenience from their private lives into 

the company.

The ePost communication platform takes 

this development into account by 

consistently adding community and 

SecureMail functions. This is intended to 

open up a further share of relevant 

communication. Thanks to the 

decentralised concept, this approach is 

also relevant for large companies. 
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ePost managed Services

SME offering

- Email

- Secure Mail

- Messaging

- Archive

Fully managed services for SME including 

eMail, secureMail and Chat (Community)

Corporates

Own identity

Bridge Infrastruktur

Own keys

Self managed

zkb.ch

- Email

- Secure Mail

- Messaging

- eArchive

- Mass sendings

Integrated into their own infrastructure

encripted

ePost.ch

Uniting all citizens of Switzerland

To each his ‘office’

Private offering

ePost App „office“

Communication hub



23. September 2024Die Schweizerische Post – KS-Strategie 25-28 Vorgehen - Tinu Wegmüller 11

DEMO
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ePost Letter & SecureMail & Community & Secure Storage



Thank you!
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